
GROW NB
Grow NB is focused on strengthening New Brunswick’s 
food system through improved support and focused 
programs and works to “grow” our labour force through 
recruitment, training and educational initiatives.

2021-2025  LOCAL FOOD & BEVERAGES STRATEGY

2023 KEY ACHIEVEMENTS

8 Indigenous food and beverages projects  
supported through The New Brunswick Indigenous 
Agriculture Program. 

15 Abattoir and local meat projects supported.

47 Projects related to climate change adaptation and 
mitigation were supported which contribute towards NB’s 
Climate Change Action Plan (2022-2027).

50 Updated Environmental Farm Plan certificates  
issued through the Agricultural Alliance of New 
Brunswick's program.

Over 380 NB fruit and vegetable producers and  
industry stakeholders attended the 2023 Hort Congress 
hosted by the Department of Agriculture, Aquaculture 
and Fisheries.

52 Industry training sessions were either organized  
or supported.

30 Greenhouse, indoor growing, on-farm storage, and 
scaling-up projects supported, which amassed 1,201 sqm 
and a 4% INCREASE OVER 2022.

Over 31,000 students were educated by Agriculture 
in the Classroom New Brunswick about the province's 
agriculture sector, more than a 400% INCREASE  
OVER 2022.

A BIPOC (Black, Indigenous and People of Colour) 
Caucus farmer-led training and workshop was hosted  
by the National Farmers Union in New Brunswick.

https://www2.gnb.ca/content/dam/gnb/Departments/10/pdf/Agriculture/AgriculturePrograms-ProgrammeAgriculture/program-guidelines-lignes-directrices-du-programme/iadp-program-guidelines.pdf
https://www2.gnb.ca/content/dam/gnb/Departments/10/pdf/Agriculture/AgriculturePrograms-ProgrammeAgriculture/program-guidelines-lignes-directrices-du-programme/iadp-program-guidelines.pdf
https://www.nfunb.org/event/bipoc-farmers-training-and-workshop/


buy NB

Buy NB is focused on supporting 
industry and Indigenous participants to 
improve the marketability, awareness 
and demand of local food and beverages 
products. In addition, initiatives were 
developed to increase retail market 
access and increase opportunities in 
provincial public institutions. 

feed NB

Feed NB is focused on encouraging the 
growth and use of healthy local food in 
community programs and initiatives.

30 Local food related initiatives leveraged support from 
the Department of Health’s Community Food Action  
Grant Program.

15 Local promotional activities highlighted local food  
and beverages that reached 185,8K PEOPLE and amassed  
17K followers across the NB Food & Beverages social  
media channels. 

20 School, parent, sport or community groups used 
agriculture or seafood as the focus of their fundraising 
initiatives, representing a 30% INCREASE OVER 2022.

The Department of Education and Early Childhood Development 
continued to support and partner with Food Depot Alimentaire’s 
school food program which provides students with better  
access to healthy and local foods and added 42 Schools across 
the province’s seven school districts during the 2022-2023  
school year.
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22 Local food and beverage focused events sponsored.

Food For All NB supported the development of MI'KMAQ 
LANGUAGE CARDS highlighting local traditional  
indigenous foods.

9 Food safety certification and training efforts supported.

An Industry-led Branding Committee was supported to create 
A NEW PROVINCIAL BRAND, logo program and business 
model to inclusively represent New Brunswick’s food and  
beverages industry.

More than 45 local food and beverages companies took  
part in grocery retail matchmaking efforts facilitated by  
the Government of New Brunswick.

The Kredl’s Local Food Supply Chain initiative expanded  
and initiated partnerships with approximately 90 New 
Brunswick suppliers, resulting in OVER $1M worth of local  
food sales in 2023.

Eggs New Brunswick provided 8,460 DOZEN (over 101,500 
eggs) to over 40 New Brunswick schools for their breakfast  
or snack programs.

https://www2.gnb.ca/content/gnb/en/departments/10/social-local.html
https://www2.gnb.ca/content/gnb/en/departments/10/social-local.html
https://www2.gnb.ca/content/dam/gnb/Departments/10/pdf/Food-and-Beverage/2021-2025-local-food-beverages-strategy.pdf?random=1738087135846

